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09:30 – 10:45 
Action Workshop Session 1 
WG 4 - Training young scholars (Educational Group): 
Strategic planning of activities 
Paula Tufis and Marie-Laure Mallet 

 
 
Paula Tufis and Marie Laure Mallet (WG4 Co-Leaders and coordinators of the Training School 
and of STSMs) present the Training School generic goals, describe the characteristics of STSMs, 
and introduce the planning of training activities for Year2 for discussion. See presentation here. 
 
Elements of discussion: 
 
On the 2nd Training School of the ETHMIGSURVEYDATA network: 
 
Questions to be discussed: topic; length; time and place (Bucharest is an option, 4th

 

week of  
October or 1st week of  November was proposed during the Madrid meeting); dates (for launching 
the call, evaluating applications); number of  students and trainers; infrastructure (computers, 
software). 
 

• Several options for the topic of the next training school are discussed: 
 

1- Method: how to design a survey, method to use when dealing with surveys, how to conduct 
surveys, questionnaire, sampling design. 
2- Topic: several options were brought up, such as discrimination, or health and gender issues. It 
was  pointed out the importance of Health data and the possibility of including it in the next training 
school. 
3- Showcase datasets: It is suggested to focus on a specific subgroup (e.g. refugees). 
 

• Location & date: 
 

Bucharest: preference for early September, but if not possible, end of October. 
Other options: Macedonia (Suzanna Trajkovska) or Paris (Patrick Simon). 
 
On the role of Short Term Scientific Missions to achieve the Action goals: 
 
It is suggested that STSM applications need to emphasize how they will help the COST ACTION 
and they need to be related strictly to the theme of immigration & surveys, mainly in Europe. It is 
possible to invite PhD students to apply in order to help with the goals of the Action.  
 
Next step for WG4:  
Decision on the next training school: exact topic, location and dates.  
 
 
 
 
 
 

https://www.dropbox.com/s/p8ubl9a3kmpy1cn/COST_ETHMIGSURVEYDATA_WG4_Warsaw_v3%20%281%29.pptx?dl=0
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11:00 – 12:30 
Action Workshop Session 2 
WG 3 - Setting the guidelines for measuring EMMs’ integration (Indicators Group):  
Report 1 
Patrick Simon & Esther Lopatin  

 
 
Patrick Simon presents the key themes of the chapters that will be included in the first report. 
Esther Lopatin discusses the chapter on the indicators of integration. See presentation here. 
 
Presentation: 
 
On the objectives of report 1  
- Evaluation of existing guidelines: standard good practices for privacy and codes of ethics; 
sampling frames; sample design; response rates; questionnaire design.  
- Identification of the conceptual boundaries of EMMs’ integration. 
 
On the Plan of the report: 
- Chapter 1: legal framework for data collection in Europe (Tiziana Nazio, Patrick Simon); privacy 
and data protection: main rules (EU directive 95/46/CE) and regulation (2016); “special categories 
of data”: ethnicity, race, religion as sensitive issues; national interpretations of the EU regulations; 
concrete consequences on data collection: practices among partners (examples). 
- Chapter 2: Rules for analyzing data and dissemination (Amparo González, Patrick Simon); 
Guidelines related to codes of ethics/conduct in statistics at the EU level; specific issues with post 
survey anonymization and dissemination; practices in academic context. 
- Chapter 3: Methodological challenges (Antonino Oliveri, Theoni Stathopoulou); defining EMMs: 
categorization of diversity in Europe; sampling minority populations: repository of practices and 
measures of sampling errors; specificities of surveying EMMs (response rates, language, sensitivity, 
delivering messages on findings); articulation between local and national approaches. 
- Chapter 4: Indicators of integration (Esther Lopatin). 
 
On the specificities of EMMs data collection: 
Same rules as for any other surveys, but specificities about confidentiality and « special categories 
of data; historical sensitivity about persecution; stigmatization and discrimination: risks of misuse 
of data; the 4 "Hards": EMMs are often hard to define, hard to sample, hard to survey and hard to 
reach groups. 
 
On data protection: normative references:  
Convention ETS 108 (1981); new General Data Protection Regulation (GDRP) to be implemented 
in May 2018; national adaptations; laws on statistics. 
 
On principles for data collection: 
Data must be collected fairly; for a specified and legitimate purpose; adequate, relevant, not 
excessive and accurate; specific rules for “sensitive data”. 
 
On Chapter 3 methodological challenges: 
Definition of targeted populations; questionnaire design and data collection mode; survey design 
issues; non-response issues. 

https://www.dropbox.com/s/6dtttqxm40l6axh/WG3-report1_Warsaw%20%281%29.pdf?dl=0
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On Chapter 4 indicators of integration: 
Indicators used in literature and for policy perspective. 
 
Discussion: 
 
- Some participants suggest the possibility of including large survey organisations and of discussing 
further the ultimate purpose of the report.  
- It is pointed out that the concept of integration needs to include also the perspective of integration 
from the point of view of migrants/ethnic minorities.  
- It is mentioned that a dimension that is not covered is how data is analysed: do we merge all 
groups, do we split groups? Should a chapter on data analysis be added? Should a section on how 
to compare groups and how to analyze them (separately? jointly?) be added? 
- Some participants would like to know about the report publishing strategy.  
- Another issue to be discussed is how to capture the hostility that immigrants perceive/experience 
that prevents them from integrating in society. It is indicated that measuring hostility is complicated 
because it shifts very quickly.  
- It is highlighted that when it comes to sensitive data, researchers are squeezed between avoiding 
sensitive topics and international organizations that require data on such topics to design policies.  
- It is highlighted the importance of consent and the need for subjects to share their experiences.  
- It is pointed out that discussing integration around 'barriers to integration' is sometimes useful to 
overcome problems with defining integration. 
- Some missing dimensions are signaled: comparison with the natives/majority population, a two-
way process of integration; natives/majority sharing the core values; cultural equivalence of 
questionnaire items.  
 
Next step for WG3: 
WG3 leaders to consider feedback and decide on points raised. At least a first draft due by end of 
April to report to COST.  
 
  



COST Action CA16111 ETHMIGSURVEYDATA 
Action Workshop, 3 March 2018 
WG1-2-3-4-5 Leadership Teams 

University of Warsaw 
Seminar Room (Library, Building B) 

Faculty of Economic Sciences, University of Warsaw 
Workshop Minutes  

 

5 
 

 

13:45 – 16:00 
Action Workshop Session 3 
WG1 & WG2 – Task force on national- and sub-national-level data (National and Sub-
national Surveys Groups):  
Surveys compilation template and metadata collection strategy 
Mónica Méndez, Anikó Bernat, Laura Morales 

 
 
Mónica Méndez (WG1 leader) presents the evolution of the surveys metadata template from the 
first version discussed in Madrid. The version to be discussed in Warsaw is the result of discussions 
within the leadership team and the whole WG1-2 members. See the presentation here. 
 
Presentation: 
 
The key themes of the presentation to be discussed are: time coverage, types of surveys to include 
and guidelines of minimal sample sizes (nation-wide surveys specifically addressed to ethnic and/or 
migrant minority (EMM) respondents; sub-national surveys specifically addressed to EMM 
respondents; general population surveys with substantial sub-samples of EMM respondents); what 
surveys to include when multi-location surveys exist. 
 
On how to search for surveys – data compilation strategy: 
1) Undertake a systematic search in the existing social science data archives in their country (see 

list of keywords) 
2) Send an e-mail to the e-mail lists in (country) of all associations/societies of: Demography, 

Economics, Geography, Ethnic/Migration Studies, Sociology, Survey Research, and Political 
Science.  

3) Contact the main research groups working on EMMs. 
4) Contact think-tanks, NGOs and local/regional/national government departments that are 

known for doing  research on EMMs. 
5) Search in the PhD dissertation repositories (see list of keywords). 
6) Search in Google, limiting the search to the given country and the time frame discussed above 

(see list of keywords). 
 
On key decisions to make with initial proposal(s): 
1) Final discussion of contents of template: anything important missing? Anything that should 

really be deleted? Any pending amendments? 
2) Piloting: we should ask either all national teams to test the template with (e.g.) 2 surveys; or do 

a more extensive pilot (e.g. 10 surveys) with 3-4 countries only. It might be better to select only 
a few countries where this can be done quickly so that we get feedback in a timely fashion.  

3) Nomination of contact person per country: consensus within the leadership teams that the way 
forward is to request that each national delegation nominates one person who will take care of 
coordinating the completion of the template/Excel files. 

4) How to approach the standardisation with the DDI standards:  DDI documents long and 
complex, should we do standardisation now or later on?  Should we check if there are readily 
available online platforms that apply DDI standards (e.g. NESSTAR) with which to collect the 
information online instead of using an Excel file? 

5) A clear strategy to use all available human resources should be defined. These are: 

https://www.dropbox.com/s/hmvyla9r5wna154/ETHMIGSURVEYDATA_WG1_WG2_03032018_Warsaw2.pptx?dl=0
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 Network members (more than 150);  

 Short Term Scientific Mission (a second call is open in Year 1, plus new call in Year 2);  

 Own human resources of participating institutions (PhDs, research assistants, etc.). 
 
Discussion: 
 
- Some attendees think that we should focus only on those surveys for which we are sure that the 
dataset is available, as the whole task is time consuming. Others suggest that we would like to 
capture the less visible, somewhat hidden surveys and also our mission is partly to promote surveys 
for the wider researcher community, therefore we would keep those surveys for which datasets are 
not available, but we can start with more visible surveys with data already available. Meanwhile we 
can search for grants, phd/postdoc positions to cover this work demand. 
 
- Some think that COST is not a funding project activity, but our activity now turns into more a 
project-type activity – where is the boundary between the two? It is argued that the boundary is 
fuzzy and depends on countries (in terms of data richness, workload, size of the national team). 
The national teams should search for funding opportunities in the given country (national / 
regional / city level calls or private foundations) to cover the costs of human resources. 
 
- On the issue of the property of data, some participants think that legal advice should be given to 
the national teams. It is suggested to add a new category to section 8 in the template on legal 
conditions of access to data. 
 
- It is suggested to launch a H2020 application to support our activity as there are a number of 
migration related calls for 2019. 
 
- The template proposes three conditions to include general population surveys: it is suggested that 
the 2nd condition should be the 1st (the topics of the survey are particularly well suited to our study) 
as it is the most important. 
 
- It is argued that the 400+ subsample in general population surveys can be feasible in general, but 
in practice it can be a very heterogeneous sample (by nationality, ethnic groups, 1st/2nd generations 
etc.) that does not make the sample suitable for statistical analysis. Some think that a heterogeneous 
sample can be also good depending on the research question. Others argue that a sample size of 
400+ is still low for countries with large minority population. Some participants suggest to 
introduce two thresholds for sample sizes for countries with sizable minority population and 
countries with smaller minority population. It is decided that we will set a sample size of 800+ for 
countries with sizable minority population. 
 
- It is suggested that information on weights should be added to the template. It is argued that if 
post-weights are not part of the original sampling design it is not relevant, but information on 
weighting can be included in the template. 
 
 
Agreements: 
  
On the template: Time coverage (from 2000 onwards), data accessibility, and legal conditions on 
rights of use, are agreed. Proposals on sample sizes and two options for national and sub-national 
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surveys are accepted: There is a consensus that N=400 for general population surveys is too low 
for many countries, so it is raised to N=800 for general population surveys as compulsory, but 
countries can include those with smaller samples too. In point 3.3., it is agreed to add the 
classification by a third actor + other category + add grandparents + geographical.  In point 3.4, it 
is agreed to add an explanation for using the self-identification in the opening to the questionnaire, 
and to add info on weights in data matrix and documentation. It is agreed to delete section 6 from 
the template; we should delete all sections from template that require data analysis in order to 
reduce workload. 
 
On piloting: It is agreed to document 1-2 surveys in each country in the network, and to choose 
3-4 countries to document more surveys. For each national team, a contact person will be 
nominated, responsible for the coordination of collection and selection of surveys and template 
related tasks. 
 
On DDI standards: It is agreed that CDSP at Sciences Po will provide expertise and assistance. 
 
On a strategy to gather human resources: It is agreed to apply for H2020 calls for year 2019 
(social and economic effects of integration policies).  
 
 
Next step for WG1-2:  
 
It is agreed to incorporate these points in the template and to start transforming it into an Excel 
file for pilots.  
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16:15 – 18:15 
Action Workshop Session 4 
WG5 –  Interaction with stakeholders and dissemination (Communication Group): 
Communication plans: website, data hub and social media dissemination 
Elena Ambrosetti and Natalia Manola 

 
Elena Ambrosetti presents the goals and progress of the WG5. See presentation here. 
 
On the progress of WG5 goals since the Madrid Meeting: 

• Questionnaire for internal and external communication to be filled in by WG leaders at the end 
of  each quarter. 

• Revised leaflet for the Action. 

• Paper on possible roads to the data hub. 

• Draft on the communication with stakeholders. 

• Draft on the website. 

• Training on social media dissemination (COST headquarters Brussels 6
 

of  February 2018). 
 
On a strategy to involve stakeholders: 
What are the stakeholder categories that we aim to get in touch with? 
Non-academic audiences: 
• Survey institutes (e.g. TNS, GALLUP) 
• Data archives (GESIS, NSD, LIS), 
• National Statistics Offices, Eurostat 
• Government & Administration 
• OECD 
• NGOs 
 
How to attract non -academic stakeholders? 
 
1. Newsletter 
 
2. Stakeholder workshop 
 
One day of the COST meeting in Paris (July 2018) or in Bucarest (location tbc October 2018) is 
dedicated to an event/forum/workshop for stakeholders. 
The topics of the event could be “Methodological Challenges for EMM data assessment” or “The 
strategic use of EMM data and analysis for integration policies”. Stakeholders should be invited to 
present their experiences and needs during the workshop.  
 
On the Website of ETHMIGSURVEYDATA Cost Action: 
 
Objectives of the website 
1. To be a central point for dissemination of information related to  

 EMMs and relevant research in Europe 

 the COST action itself and the consortium partners  

 relevant projects, institutes, organizations, networks on migration issues 

https://www.dropbox.com/s/a0izk0148agjn2j/WG5%20Warsaw%20%282%29.pptx?dl=0
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2. To act as central information dissemination point for existing surveys and datasets  
3. To attract and engage researchers to re-use and re-purpose existing data which will be stored 

on the Data Hub 
4. To attract and engage researchers to upload their own survey data to the Data Hub 
5. To attract and engage stakeholders and policy makers 
6. To foster collaboration with other stakeholders active in the field 
7. To facilitate community building in the field.  
 
Target user groups 

 Researchers (political scientists only?), students 

 Policy makers 

 Data owners 

 Data users (too broad category! Can we aim at one or more profiles?) 

 Organizations / NGOs etc. active on the field 

 Journalists? 

 Bloggers?? 

 Immigrants???? 

 Broad public??? 
 
The target user groups need to be defined. Based on this definitions, and in order to motivate the 
various user groups to participate in the project activities, we should design sets of incentives for 
each group of stakeholders. 
 
Services offered / functionalities  
What the users can do in the website:  
 

 Find (information about) data 
We need to be very specific about the types of data offered, so that the users know what to expect.  
The actual storage of metadata and (possibly) data will be the task of the Data Hub. The website 
cannot host datasets, only information about surveys and datasets, i.e. it can only serve the 
F(indable) of the FAIR principles. 
The website can offer a registry of existing surveys with links to the relevant URLs (with basic 
metadata descriptions). A dedicated search facility based on metadata is more appropriate for the 
Data Hub, not for the website. 
The registry should be complemented with facilities for interactive searching; this could involve 
clickable maps, interactive timelines, guided tours of the data, etc.  
 

 Find guidance for social surveys on EMMs  
This could be a "how-to" section, intended for knowledge transfer, both from project to users, as 
well as between users. This can be implemented by mixing static information (knowledge base) 
with interactive tools, such as helpdesks, forum, blog, custom recommendations (by the website or 
by other users).  
The guidelines should promote best practices and standards for survey design and creation, 
methodology, tools, etc.  
This section could also include (or point to) lists of relevant publications and useful material.  

 Find information about the project  
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A short "about" page, followed by informative material customized according to the target users; 
this entails personalization of content and user experience based on user identity (researchers / 
policy makers / data owners…).  
The informative material will avoid long textual content in order to be as interactive as possible; it 
can utilize tools such as (indicatively) video presentations (maybe on a dedicated YouTube 
channel), podcasts, visualizations and graphics, clickable maps, interactive timelines, etc.  
The informative material can include reports, policy briefs, short videos presenting project results, 
interviews, publications, success stories, etc.  
 

 Find information on related activities  
The website will act as an information point as regards  

o topical workshops and events (not only the ones organized by the project but globally).  
o news related to the objectives of the project (not only news of the project, but of a 

more global nature) 
o links to organizations, institutions and networks who are active on the field. 
 

 Community building 
o Topical sections 
The website will host topical sections (primarily based on the WGs), facilitating the 
interaction of their members.  
o Country-specific sections  
Clickable maps will aid users explore the presentation of country specific info.  
o Blogs etc. 
Blogs, forums, social media etc. will promote the website's interactivity and the 
strengthening of the community. The website will provide users with facilities to submit 
their stories, photos and videos, to pose questions and to participate in discussions. 
o Newsletter 
Users can act both as recipients of the newsletter and as contributors, adding their activities, 
worth mentioning events/news, etc.  

 
User management  
Given that users (all? some? depending on what?) will be able to post on the website, we need a 
registration, identification and authorization system in order to identify users. Also, we need to 
develop a user management schema, specifying user roles and rights.   
 
Discussion and further steps for WG5: 
 
Presentation of the leaflet: no major issues. Presentation of the concept note on the Survey Data 
Hub: deciding on the target audience, data storage functionality, many pending questions, will 
require focused discussion. It is agreed to organise a separate meeting in Year 2. 
 

 
Due to a delay during the lunch time, the Core Group meeting is postponed. It is agreed 
to organise a Skype conference with the WG co-leaders in April. 
 


